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INTRODUCTION
The work program of the discipline is part of the main professional educational program of higher

education-the master's program developed in accordance with the Federal State Educational Standard of Higher
Education
State Educational
Standard of

Federal State Educational Standard of Higher Education -Master's degree in the field of
training 38.04.02 Management (Order of the Ministry of Education and Science of the
Russian Federation No. 952 of 12.08.2020)

1. THE PURPOSEOF MASTERING THE DISCIPLINE
The purpose of studying the discipline is to form a holistic view of the geographical aspect of tourism

development, the peculiarities of country studies and the diversity of world regions in the context of the
specialty, instilling practical skills in the comprehensive study of countries and regions of the world for
outbound tourism.

Objectives of the discipline:
- To study the recreational resources of different regions as the basis for the formation

of various types of tourism;
- Consider the features of accommodation of various types of tourism;
- Get acquainted with the natural, cultural, historical and socio-economic prerequisites of tourism;
- Analyze the main directions of tourist flows, as well as the spatial distribution of income and

expenses of international tourism;
- To show the practical significance of mastering geographical knowledge and methods

of geographical analysis for future professional activity;
- To consider the development of fundamental concepts, theories and concepts of regional studies,

as well as methods of regional studies;
- Introduce students to the modern political map of the world and various typologies of countries;
- To give an idea of the existence of regional differences in countries and regions of the world,

through the prism of "tourist country studies", as one of the most relevant areas in modern
society.

- Familiarizing students with the world's tourist resources;
- Develop students ' skills of independent work with special literature and practical tasks;
- Educate students in self-organization, purposefulness, responsibility.

2. PLACEOF THE DISCIPLINE IN THE STRUCTUREOF THE MAIN PROFESSIONAL
EDUCATIONAL PROGRAM

Discipline refers to the part formed by the participants of educational relations.
3. SCOPE OF THE DISCIPLINE

Intermediate
certification

Hours

credit unitsJust a
semester

Contact work .(according to study
assignments)

Independent
work

Independent
work

including
preparation
of tests and

term

papers
Total Lectures

Practical
exercises,
including
курсовое
course
design e

Semester 1
Test 72 20 8 12 52 2

Semester 2

Exam, Term paper 144 20 8 12 97 4



216 40 16 24 149 6

4. PLANNEDRESULTSOF THE DEVELOPMENTOF MAIN PROFESSIONAL
EDUCATIONAL PROGRAM

As a result of the development of the main professional educational program, the graduate must have
formed the competencies established in accordance with the Federal State Educational Standard for Higher
Education.

Code and name
of competence Indicators of achievement of competencies

UC-5 is able
to analyze and take into
account the diversity of
cultures in
the process of cross-cultural
interaction

AI-1.UC-5 To know: fundamentals of social interaction aimed
at solving professional problems; mechanisms of cross-cultural
interaction in society

AI-2.UC-5 Be able to: present professional information in
the process of cross-cultural interaction; analyze the features
of social interaction, taking into account national and ethno
-cultural features

AI-3.UC-5 Have practical experience in organizing interaction in
a professional environment, taking into account national and ethno
-cultural characteristics; cross-cultural interaction skills, taking into account
the diversity of cultures

Professional competencies (PC)

Code and name
of competence Indicators of competence achievement

organizational and managerial
PC-1 Organization of work on
foreign
economic activity

AI-1.PC-1 Know:
Regulatory legal acts regulating
foreign economic activity; International agreements in
the field of standards and product requirements; Rules for processing
documentation under a foreign trade contract; Procedure
for document management in an organization; Terms of a foreign trade
contract;
Ethics of business communication and negotiation rules;
English (advanced threshold level B2); Fundamentals of labor
legislation of the Russian Federation; Rules for Administrative
document management; Procedure for drawing up established reports;
Fire safety rules; Labor protection requirements



PC-1 Organization of work on
foreign
economic activity

AI-2.PC-1 Should Be Able To:
Use computing, copying, auxiliary
equipment and various types of telecommunication communication;
Formulate and distribute tasks among employees
of the division in the organization; Communicate with
potential partners using modern
communication tools; Conduct business correspondence with foreign partners;
Evaluate the effectiveness and compliance of documentation of commercial
proposals, requests of participants in foreign
economic activity; Identify the interests of potential partners for
the formation of business relations with foreign individual proposals;
Summarize and
systematize the requirements of the legislation of the Russian
Federation and the requirements of international agreements and agreements
for foreign economic activity

AI-3.PC-1 Have practical experience:
Planning and setting tasks for employees of the division in
the organization; Obtaining and analyzing information on the implementation
of foreign trade contracts; Ensuring internal
interaction between the organization's profile specialists on
the terms of cooperation with potential partners for
concluding and (or) maintaining a foreign trade contract; Determining
the circle of participants in the implementation of a foreign trade contract;
Interaction with the organization's profile specialists and
third-party organizations in order to verify the reliability
potential partners for concluding a foreign trade contract;
of the contract. Processing of received data, information and documents about
potential partners for concluding a foreign trade contract;
Conducting a final analysis of potential
partners ' proposals on the terms of cooperation for concluding
a foreign trade contract; Selecting potential
partners for concluding a foreign trade contract; Ensuring
approval of the draft foreign trade contract in the organization and with
the counterparty; Ensuring the procedure for signing a foreign trade
contract contract with the counterparty; Monitoring changes in
the requirements of the legislation of the Russian Federation for
foreign economic activity and changes in the requirements
of international agreements and contracts; Compiling a list and
monitoring changes in measures of state support
for foreign economic activity

PC-4 Organization
of activities for the
implementation
of tourist services

AI-1.PC-4 Know:
Fundamentals of economics, labor organization and management;
Specialization and
features of the structure of a tourist organization; Fundamentals
of office management; Economics of international tourism; Fundamentals
of Psychology, Ethics, Aesthetics;



PC-4 Organization
of activities for the
implementation
of tourist services

AI-2.PC-4 Should Be Able To:
Organize the work and interaction of departments of the tourism
organization; Manage the development of the marketing plan and
marketing programs of the tourism organization; Determine
the marketing price strategy of the tourism organization;
Develop the marketing communication strategy
of the tourism organization; Develop the marketing sales
strategy of the tourism organization; Monitor the
marketing activities of the tourism organization;
Organize and conduct business negotiations; Determine the terms
and conclude contracts related to Control the quality of tourist
and excursion
services and the fulfillment of the terms of contracts for the provision
of tourist services;
AI-3.PC-4 Have practical experience:
Implementation of general management of the main, administrative
, economic and financial-economic activities of the tourist
organization; Approval of current and future work plans of
the tourist organization; Forecasting and planning the volume
of sales of tourist services; Formation of the marketing strategy
of the tourist organization and management of marketing and sales
of tourist and excursion services; Organization of work on the development
of programs and technological documents of the tourist product;
Organization of work on identifying problems in the activities
of the tourist organization (division), reviewing customer comments and
suggestions, managing conflict situations and
resolving them.

5. THEMATIC PLAN

Topic

of Hours

Name of topic Total
hours

Contact work .(according to
study assignments)

Independent
work

Control
Independent
work control
independent

workLectures Laboratory
work

Practical
exercises
classes

Semester 1 72

Topic 1. Geography of international tourism (PC-
1, PC-4) 36 4 6 26

Topic 2. Factors of formation of tourist
regions and destinations (PC-1, PC-4) 36 4 6 26

Semester 2 117

Topic 3. World tourism centers and their role in
tourism development (UC-5) 58 4 6 48

Topic 4.
Tourism potential and investment
attractiveness of the world's countries (UC-
5)

59 4 6 49

6. FORMSOF CURRENTCONTROLAND INTERMEDIATE CERTIFICATION
ШКАЛЫOF THE ASSESSMENT SCALE

Section/Subject Type of evaluation
tool Description of the evaluation tool Критерии

Evaluation criteria
Current control (Appendix 4)



Topic 1 Questions
(Appendix 4) Questions for discussion on the topic. on a 5-point

scale

Topic 2, 3 Report
(Appendix 4)

It is proposed to write and defend an abstract
on the topic (public defense in the form
of a presentation). The ability to reveal
the topic, indicate the relevance, present
different points of view on solving
the problem, the ability to work with different
sources of information, make links
to different sources

on a 5-point
scale

is evaluated
Topic 4 Test (Appendix 4) Test tasks with 30 questions. on a 5-point

scale
Intermediate certification (Appendix 5)

2 semester
(Ec)

Exam card
(Appendix 5) The ticket includes three theoretical questions 5 points

2 semester
(KP) Course work

List of topics of course work (Appendix 3),
Methodological recommendations for
completing course work in the discipline
(Appendix 7)

5 points

1 semester
(For)

Test ticket
(Appendix 5) The ticket contains two theoretical questions 5 points

DESCRIPTION OF ASSESSMENT SCALES
The indicator for assessing the development of the main professional educational program is formed on

the basis of combining the current control and intermediate certification of the student.
The rating indicator for each discipline is expressed as a percentage, which shows the level of

preparation of the student.
Current control. A 100-point rating system is used. Assessment of student performance during the

semester is carried out by the teacher in accordance with the developed system of assessment of academic
achievements in the course of training in this discipline.

The working programs of disciplines and practices set out the types of ongoing control, planned results
of control activities, and criteria for evaluating academic achievements.

During the semester, the teacher conducts at least 3 control activities to assess the student's
performance. If class attendance in a discipline is included in the rating, then this indicator is no more than
20% of the maximum number of points in the discipline.

Intermediate certification. A 5-point rating system is used. Assessment of the student's work at the end
of the discipline (part of the discipline) is carried out by the teacher in accordance with the system developed
by him for evaluating the student's achievements in the course of training in this discipline. Intermediate
certification is also carried out at the end of competence formation.

The procedure for transferring the rating provided for by the rating system for a discipline to a five-
point system.

High level-100% - 70% - excellent, good.
Average level-69% - 50% - satisfactory.



Rating indicator 5-point rating indicator Indicator characteristics

100% - 85% excellent have excellent theoretical knowledge in full,
understand, independently know how to apply,
research, identify, analyze,
systematize, categorize,
calculate indicators, classify,
develop models, algorithmize, manage,
organize, plan research processes,
carry out evaluation

84% - 70% good have good theoretical knowledge in full,
understand, independently know how to apply,
research, identify, analyze,
systematize, categorize,
calculate indicators, classify,
develop models, algorithmize, manage,
organize, plan research
processes,evaluate results.

There may be some errors corrected
by the student independently in the course of work
(answer, etc.)

69% - 50% satisfactory have satisfactory general theoretical knowledge, are able to
apply, investigate, identify,
analyze, systematize,
categorize, calculate indicators,
classify, develop models,
algorithmize, manage, organize,
plan research processes,etc.
evaluate results at an average level.
Mistakes are allowed that the student finds difficult
to correct on their own.

49 % or less unsatisfactorily do not have a full amount of general theoretical
knowledge, do not know how to independently apply,
research, identify, analyze,
systematize,categorize,
calculate indicators,classify,
develop models, algorithmize,manage,
organize,plan research
processes, evaluate results.
Skills and abilities for solving
professional tasks are not formed

100% - 50% credited indicator characteristics correspond to "excellent",
" good","satisfactory"

49 % or less not credited indicator characteristics correspond
to "unsatisfactory"

7. CONTENTOF THE DISCIPLINE
7.1. Content of lectures



Topic 1. Geography of International tourism (PC-1, PC-4)
Components of tourism geography, their significance and interrelation. Subject and objectives
of tourism geography. Research methods in the geography of tourism. Main types, categories, and
organizational forms of tourism. Tourism is the main form of environmental management in the modern
world. Cartography for tourism.
Business tourism: concept, classification of objects, geography.
Health tourism: concept, classification of objects, geography.
Ecotourism: concept, classification of objects, geography.
Sports tourism: concept, classification of objects, geography.
Event tourism: concept, classification of objects, geography.
Urban and rural tourism: concept, classification of objects, geography.

Topic 2. Factors of formation of tourist regions and destinations (PC-1, PC-4)
The main factors of formation and characteristics of the resources of a tourist region. Functional
and spatial zoning of a tourist region.
Tourist zoning: essence, principles, methods. Component-by-component and integrated
tourist zoning. The concept of a tourist region or tourist center. Factors
of formation of tourist regions. Generating factors and recreational needs
of the region's population. Implementing factors and recreational resources of the region. Tourist
territories of the world, their hierarchy and typology.
Characteristics of the resources of a tourist region: historical and cultural potential; degree
of recreational development; recreational network; material base and infrastructure of tourism,
availability of tourist centers. Tourist centers and their role in the formation of tourist regions. Dynamics
of recreational development. The level of significance of the region. The main problems of recreational
development.
Topic 3. World tourism centers and their role in tourism development (UC-5)
Main conditions and factors of formation of tourist centers
Specialized and multifunctional tourist centers. Life cycle of a tourist
center. Tasks of developing a shopping center at the present stage, taking into account the political and
economic situation in
the country. Development of the tourism industry along the way of forming new shopping centers. Shopping
centers as a dynamic
recreation organization structure. Techniques and methods for evaluating recreational areas for
creating shopping centers.
Knowledge of the geographical conditions of the formation of shopping centers as a necessary factor for
effective
management of recreational services for the population. Types of shopping centers.
Topic 4. Tourism potential and investment attractiveness of the world's countries (UC-5)
Characteristics of tourist and recreational resources of the world's regions.
The concept of investment attractiveness of a tourist destination.
International tourism in Eastern Europe .
International tourism in Western Europe .
International tourism in the Americas.
International tourism in Asia .
International tourism in Africa .
International tourism in Australia, New Zealand and Oceania.
International tourism in Russia and the CIS countries

7.2 Content of practical classes and laboratory works



Topic 1. Geography of International tourism (PC-1, PC-4)
Questions for discussion:
Which key regions attract the most tourists and why?
How does geography affect the choice of destinations for international tourism?
List the most famous international resort areas and explain the reasons for their
popularity among tourists.
What are the main factors of forming the tourist flow to individual countries and regions?
What are geopolitical risks and how do they affect the international tourism
industry?
Give examples of eco-friendly areas that are popular with ecotourists.
Which tourist and recreational areas of Russia are the most popular
among foreign tourists?
Describe the concept of "tourist specialization of the region": give specific examples.
What regional differences are observed in the geography of domestic and inbound tourism in Russia?
Why do some cities become popular centers of cultural tourism (for example,
Paris, Rome)?
What is the difference between medical tourism in Europe and Asia?
Which countries are actively developing gastronomic tourism and why?
Describe how the world tourism map changes depending on the season.
Give examples of the influence of climatic conditions on the placement of the main types of tourist
centers.
What cultural and historical sites are included in the UNESCO World Heritage List and
have an impact on international tourism?
Please describe the main directions of sea cruise tourism.
Analyze the advantages and disadvantages of island tourist areas.
How does the ecological state of the region affect the attractiveness of a place for international
tourism?

Topic 2. Factors of formation of tourist regions and destinations (PC-1, PC-4)
Questions for discussion:
What objective factors determine the formation of tourist regions?
List the main natural and climatic factors that affect the popularity of a tourist
destination.
What anthropogenic factors contribute to the formation of a successful tourist region?
How does the region's infrastructure affect its attractiveness to tourists?
What is the region's tourism specialization and how is it formed?
Why do large metropolitan areas often become the center of attraction for tourists?
What is the role of historical monuments and cultural attractions in the formation
of tourist regions?
What is the contribution of the recreational and therapeutic factor to the creation of well-known resort areas?
Give examples of resort areas in Russia formed due to a favorable climate and
medical resources.
What are the specific features of the formation of beach tourist regions?
What regions are characterized by a special interest in ecotourism and what prerequisites are necessary for
the development of this type of tourism?
What processes shape the tourist attractiveness of mountain regions (examples from
foreign experience)?
What is the significance of transport and accommodation infrastructure in the development of a tourist region?
Do international events (sports competitions, festivals) affect the
formation of tourist flows in the region?
How important is the region's image in the eyes of potential tourists and how to shape it?
Can Moscow be called a universal tourist region? Explain your opinion.



Topic 3. World tourism centers and their role in tourism development (UC-5)
What is meant by the term "tourist center" and what role do such centers play in world
tourism?
What criteria are used to identify the main tourist centers of the world?
Name the world's largest tourist centers and give a brief description of each of them.
Why is Paris one of the most important tourist centers in Europe?
Which cities in the East occupy a leading position in the Asian tourist space?
What factors make New York a popular international tourist destination?
Give examples of major cities that have become tourist centers due to their unique
culture and history.
What is remarkable about London as the largest tourist center in the UK?
Why is Florence considered an important artistic and historical center in Italy?
What role does Rio de Janeiro play in popularizing Brazil as a tourist destination?
What unique natural attractions have helped transform South Africa into
a major tourist destination in Africa?
Can a small city become a major tourist destination? Give some examples.
What functions do tourist centers perform in the economy of the country and region?
How has the global pandemic affected the activities of the world's largest tourist centers?
Why major international events (World Championships, Olympics) do they contribute to the growth
of tourist activity in event centers?
What is the reason for the growth in the number of tourists in Dubai and Singapore over the past decade?

Topic 4. Tourism potential and investment attractiveness of the world's countries (UC-5)
What is the country's tourism potential and what indicators determine it?
How is the economic efficiency of investment in tourism infrastructure assessed?
By what criteria do investors choose a destination for investing in the tourism sector?
Which countries have the greatest opportunities to attract investment in tourism and
why?
What are the opportunities of Turkey as an investment platform in the tourism sector?
What is the relationship between economic growth and the development of the tourism sector in Spain?
What factors reduce the investment attractiveness of tourist areas in developing countries?
Why do many tourists prefer holidays in Greece and what impact does this have on its
economy?
Is China an attractive destination for investors in the tourism industry and
why?
What are the specifics of investing in the Japanese tourism industry?
What investment promotion measures are in place in Australia to attract capital to the
tourism sector?
Evaluate the investment attractiveness of Crimea as a Russian tourist region.
Why do European countries traditionally attract more foreign investment in
the tourism sector?
Opportunities and limitations of the investment tourism market in Latin America.
Examples of successful implementation of investment projects in the tourism infrastructure
of African countries.
Under what circumstances does the country's tourist attractiveness rating change over the
course of decades?

7.3. Content of independent work
Topic 1. Geography of international tourism (PC-1, PC-4)
1. Study of the conceptual framework of the topic, lecture material, chapters of recommended textbooks
and additional sources; 2. Preparation of reports



Topic 2. Factors of formation of tourist regions and destinations (PC-1, PC-4)
1. Study of the conceptual framework of the topic, lecture material, chapters of recommended textbooks
and additional sources; 2. Preparation of reports

Topic 3. World tourist centers and their role in tourism development (UC-5)
1. Study of the conceptual framework of the topic, lecture material, chapters of recommended textbooks
and additional sources; 2. Preparation of reports

Topic 4. Tourism potential and investment attractiveness of countries of the world (UC-5)
1. Study of the conceptual framework of the topic, lecture material, chapters of recommended textbooks
and additional sources; 2. Preparation of reports

7.3.1. Sample questions for self-preparation for the test/exam
Appendix 1

7.3.2. Practical tasks in the discipline for self-preparation for the test/exam
Appendix 2

7.3.3. List of coursework
Appendix 3

7.4. Electronic portfolio of the student in the electronic portfolio of the student in the discipline is
placed

http://portfolio.usue.ru
-course work

7.5. Methodological recommendations for the implementation of the control work is not provided

7.6 Methodological recommendations for the implementation of the course work Appendix 7

8. FEATURESOF THE ORGANIZATIONOF THE EDUCATIONAL
PROCESS IN THEDISCIPLINE FOR PERSONSWITHDISABILITIES

At the request of the student
In order to make the program accessible for persons with disabilities, if necessary, the department

provides the following conditions:
- a special procedure for mastering the discipline, taking into account the state of their health;
- electronic educational resources on the discipline in forms adapted to the limitations of their health;
- studying the discipline according to an individual curriculum (regardless of the form of study);
- e -learning and distance learning technologies that provide for the possibility of receiving and

transmitting information in forms that are accessible to them.
- access (remote access) to modern professional databases and information reference systems, the

composition of which is determined by the discipline's work program.



9. LIST OF BASIC ANDADDITIONAL EDUCATIONAL LITERATUREREQUIRED FOR
MASTERING THE DISCIPLINE

Сайт библиотеки USUE Library Website
http://lib.usue.ru/

Main literature:
1. Smirnova M. S., Smirnova T. M., Voronenko M. V. Estestvoznanie: geografiya, biologiya,

ekologiya [Natural science:geography, biology, ecology]. - Moscow: Yurayt Publ., 2025. - 274 p. - Available
at:
https://urait.ru/bcode/577342

2. Vakulenko S. V. Geografiya turizma [Geography of tourism]:Training manual. Moscow:
INFRA-M Scientific Publishing Center, 2025, 282 p. Available at: <url>.
https://znanium.com/catalog/product/2132111

3. Koz'eva I. A. Ekonomicheskaya geografiya i regionalistika [Economic Geography and
regionalism]:Training manual. - Moscow: INFRA-M Scientific Publishing Center, 2026. - 310 p. - Available
at:<url> https://znanium.com/catalog/product/2170973

4. Gorbanev V. A. Sotsial'no-ekonomicheskaya geografiya zarubezhnogo mira [Socio-economic
geography of the foreign world]:Training manual. Moscow: KnoRus Publ., 2025, 324 p. Available at: <url>
https://book.ru/book/957178

Additional literature:
1. Vidyapin V. I., Stepanov M. V. Ekonomicheskaya geografiya Rossii [Economic geography of

Russia]:Textbook. - Moscow: OOO "Scientific Publishing Center INFRA-M", 2010. - 568 p
. - Available at: < url> https://znanium.com/catalog/product/169938 2. Alekseycheva E. Yu., Edelev D. A.,
Magomedov M. D. Ekonomicheskaya geografiya i regionalistika [Economic geography and
regionalism]:Textbook. - Moscow: Publishing and Trading Corporation "Dashkov & K", 2016. - 376 p. -
Access mode: https://znanium.com/catalog/product/342027

3. Khripunov I. G., Changjuan V., Qin L. Geografija Kitaj [Geography of China]:Training
manual. Novosibirsk: Novosibirsk State Technical University (NSTU), 2013. -86 p. – Available at: <url>.
https://znanium.com/catalog/product/549294

4. Astashkina M. V., Kozyreva O. N. Geografiya turizma [Geography of tourism]:Training
manual. - Moscow: Alfa-M Publishing House, 2018. - 430-Available at:
https://znanium.com/catalog/product/927497

5. Gorbanev V. A. Obshchestvennaya geografiya zarubezhnogo mira i Rossii [Public geography of the
foreign world and Russia]:Textbook for university students studying in the fields of "Economics", "Socio-
economic Geography" and "Environmental Management". - Moscow: UNITY-DANA Publishing House,
2017. - 567 p. - Available at: https://znanium.com/catalog/product/1028672

6. Pobedina M. P., Shishov S. S., Barmenkova N. A., Shubtsova L. V., Semikina G. Yu., Borzov
S. M., Morozova T. G. Ekonomicheskaya geografiya Rossii [Economic geography of Russia]:Textbook for
university students studying Economics and Management (080100), Moscow:
UNITY-DANA Publishing House, 2017, 479 p. Available at: <url>
https://znanium.com/catalog/product/1028898

10. LIST OF INFORMATION TECHNOLOGIES, INCLUDING THE LIST
ЛИЦЕНЗИОННОГОOF LICENSED SOFTWAREAND INFORMATIONREFERENCE SYSTEMS,
ONLINE COURSES USED IN THE IMPLEMENTATIONOF THE EDUCATIONAL PROCESS IN

THEDISCIPLINE
List of licensed software:



Astra Linux Common Edition. Contract No. 0417-U / 2019 dated 08.05.2019, Act No. Sk000343 dated
24.05.2019 and Contract No. 35-U / 2018 dated 13.06.2018, Act No . UT213 dated 17.12.2018. The license - is
valid for an unlimited period of time.

MyOffice is standard. Agreement no . SK-281 of 7 June 7 , 2017. Date of conclusion - 07.06.2017. The
license - is valid for an unlimited period of time.

Libre Office. Лицензия The GNU LGPL license. The license - без is valid for an unlimited period of
time. Microsoft Windows 10 .Agreement No. 52/223-PO / 2020 of 13.04.2020, Act No . Tr000523459 of
14.10.2020. The license -Без is valid for an unlimited period of time.

Microsoft Office 2016.Agreement No. 52/223-PO / 2020 of 13.04.2020, Act No . Tr000523459 of
14.10.2020 License validity period-No time limit.
List of information reference systems and resources of the Internet information and
telecommunications network:

Legal reference system Consultant +. Contract No. 143/223-U / 2025 dated 02.12.2025 License validity
License validity period until 31.12.2026

31.12.2026 Garant Reference and Legal system . Agreement No. 58419 of December 22 , 2015. Срок
License validity period-no time limit

11. DESCRIPTIONOF THE MATERIAL and TECHNICAL BASE NECESSARY FORTHE
IMPLEMENTATIONOF THE EDUCATIONAL PROCESS IN THEDISCIPLINE

The implementation academic of the discipline is carried с out using the material and technical base of
USUE, which provides all types of training sessions and research and independent work of students:

Special premises are training rooms for all types of classes, group and individual consultations, ongoing
monitoring and interim assessment.

Rooms for independent work of students are equipped with computer equipment with the ability to
connect to the Internet and provide access to the electronic information and educational environment of USUE.

All rooms are equipped with specialized furniture and multimedia equipment, special equipment
(information and telecommunications, other computer equipment), access to information and search systems,
reference and legal systems, electronic library systems, databases of current legislation, and other information
resources that serve to present educational information to a large audience.

For conducting lecture -type classes, presentations and other educational and visual aids that provide
thematic illustrations.

.



Appendix 1
to the work program

7.3.1. Sample questions for self-preparation for the test

1. Object, subject, and tasks of regional studies.
2. Regional studies and recreational geography, correlation of concepts.
3. Methods of accounting for tourist flows.
4. Modern forms of spatial organization of tourism: special economic zones of tourist and
recreational type.

5. Modern forms of spatial organization of tourism: tourist and recreational clusters.
6. Modern forms of spatial organization of tourism: tourist destinations.
7. The main tourist and recreational zones and centers of the Russian Federation.
8. Russia in the world tourism market.
9. International tourism in Australia and Oceania.
10. Features of tourism development in Africa.
11. International tourism in Asia.
12. Regions and centers of tourism in America.
13. Tourism in Europe.
14. Leading countries in the international tourism market.
15. Tourist and recreational areas of Russia.
16. Tourist macro-regions of the world.
17. Geographical patterns of formation and distribution of world tourist flows.
18. Tourist and recreational needs and motives in tourist activities.
19. Procedure and methods for assessing the tourist and recreational potential of the territory.
20. The concept of tourist and recreational potential of the territory.
21. Tourist and recreational resources of the territory.
22. Factors that determine the spatial features of tourism development: socio-economic factors.
23. Factors that determine the spatial features of tourism development: natural and cultural-
historical factors.

24. Factors that determine the spatial features of tourism development: static and dynamic factors.
25. Factors that determine the spatial features of tourism development: generating and limiting
factors.

26. World and domestic experience in the development of tourism geography as a scientific
discipline.

27. Interaction of tourism geography with other sciences.
28. Tourist economy: territorial organization, structure, taxonomic series.
29. Functional and spatial zoning of tourism in Russia (zoning grid).
30. GIS technologies in regional studies.

7.3.1. Sample questions for self-preparation for the exam

1. What is statistical accounting in tourism and what are its main tasks?
2. Is it possible to consider the category "personnel costs" as a separate line in the statement
of income and expenses of a tourist enterprise?

3. Tell us about the terms and procedure for submitting annual reports to the tax authorities
by tourist organizations.

4. Describe the regulatory framework for statistical accounting in the tourism sector.
5. What is the difference between nominal values and real indicators in the tourism economy?
6. What banking details must be included in the tax document
7. What types of statistical observation are available in the tourism industry?



8. Please provide examples of the qualitative features used in analyzing tourist traffic.
9. Describe the mechanism of quarterly reporting of cash flows in travel companies.
10. List and disclose the main content of the main reporting elements of the tourism enterprise.
11. Show the relationship between the concepts of "occupancy rate "and" occupancy rate " in
hotel services.

12. What is zero reporting and in what cases is it used in the tourism business?
13. What is the procedure for registering tourist flows and by whom is it implemented?
14. Write a sequence of actions when plotting time series graphs in tourist accounting.
15. Are there any differences in the form of reporting between individual entrepreneurs and
legal entities in the tourism sector?

16. Who has the right to request statistical reporting from tourism organizations?
17. Explain the methodology for calculating the economic indicators of a tourist cluster.
18. How does the simplified reporting form differ from the standard one in the tourism
industry?

19. What document confirms the authority of a representative of the executive authority to
receive statistical reports?

20. Expand the principle of constructing average values in tourism statistics.
21. Do Russian tour operators need to submit interim reports to the Federal State Statistics
Service?

22. Please indicate the difference between absolute and relative indicators in tourism statistics.
23. Briefly describe the procedure for determining the price index in tourism.
24. Can the director of a travel agency personally submit annual reports to the tax authority,
or is it required to delegate this authority to a specialist?

25. What reporting forms are used in hotels and tour bureaus?
26. Why do you need a special form of reporting on the composition of the foreign labor force
in a travel company?

27. Where is the tourist institution's specialized reporting form registered and approved?
28. What is statistical accounting in tourism and what are its main tasks?
29. Why is a travel company required to keep separate records of revenue from different
sources of financing?

30. Is an audit necessary to confirm the accuracy of the travel agency's statistical reports?
31. Who has the right to request statistical reporting from tourism organizations?is it
appropriate to consider the category "personnel costs" as a separate line in the statement
of income and expenses of a tourist enterprise?

32. Tell us about the terms and procedure for submitting annual reports to the tax authorities
by tourist organizations.

33. What reporting forms are used in hotels and tour bureaus?
34. What is the difference between nominal values and real indicators in the tourism economy?
35. What details must be included in the document of the tax return of a tourist company?
36. Describe the regulatory framework for statistical accounting in the tourism sector.
37. Please provide examples of the qualitative features used in analyzing tourist traffic.
38. Describe the mechanism of quarterly reporting of cash flows in travel companies.
39. Please indicate the difference between absolute and relative indicators in tourism statistics.
40. Show the relationship between the concepts of "occupancy rate "and" occupancy rate " in
hotel services.

41. What is zero reporting and in what cases is it used in the tourism business?
42. What document confirms the authority of a representative of the executive authority to
receive statistical reports?

43. Show the relationship between the concepts of "occupancy rate "and" occupancy rate " in
hotel services.

44. Are there any differences in the form of reporting between individual entrepreneurs and
legal entities in the tourism sector?



45. What types of statistical observation are available in the tourism industry?
46. Write a sequence of actions when plotting time series graphs in tourist accounting.
47. How does the simplified reporting form differ from the standard one in the tourism
industry?

48. What document confirms the authority of a representative of the executive authority to
receive statistical reports?

49. Write a sequence of actions when plotting time series graphs in tourist accounting.
50. Do Russian tour operators need to submit interim reports to the Federal State Statistics
Service?

51. Who has the right to request statistical reporting from tourism organizations?
52. Explain the methodology for calculating the economic indicators of a tourist cluster.
53. Can the director of a travel agency personally submit annual reports to the tax authority,
or is it required to delegate this authority to a specialist?

54. List and disclose the main content of the main reporting elements of the tourism enterprise.
55. Expand the principle of constructing average values in tourism statistics.
56. Where is the tourist institution's specialized reporting form registered and approved?
57. What is the procedure for registering tourist flows and by whom is it implemented?
58. Briefly describe the procedure for determining the price index in tourism.
59. Is an audit necessary to confirm the accuracy of the travel agency's statistical reports?
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7.3.2. Practical tasks in the discipline for self-preparation for the test

Closed tasks

Task
number
Task

content Compet.

1. What is the economy:
a) the sphere of social life;
b) the science that studies the national economy as a whole, the conditions
and elements of production;
c) it is the totality of economic relations in the sphere of production,
exchange, distribution and consumption of products;
d) the art of farming.

PC-1

2. Financial analysis is based on the analysis of:
a) indicators of the financial and economic activity of the organization;
b) regulatory documents;
c) business risks;
d) indicators of the growth of the welfare of employees of the organization.

PC-1

3. Indicators that characterize the economic performance of a tourist
organization:
a) price;
b) prime cost;
c) profit;
d) direct costs.

PC-1

4. Economic analysis is based on:
a) determining the social significance;
b) studying the relationship between the organization's performance
indicators;
c) the function of collecting and processing competitiveness indicators;
d) the responsibility function.

PC-1

5. The advantages of a network organization in the hospitality industry in terms
of quality management include ...
a) unified approaches to quality
b) unified network standards of the hotel offer
c) creating added value in each component of the service
d) simplifying the procedure for tracking business development

PC-1

6. Forms of remuneration are regulated:
a) The Labor Code of the Russian Federation;
b) The Tax Code of the Russian Federation
c) the Civil Code of the Russian Federation
d) The Criminal Code of the Russian Federation

PC-4



7. is a document that defines the legal status, tasks, functions, rights and
obligations, and responsibilities of a subdivision:
a) regulations on remuneration and incentives for employees;
b) regulations on the structural division;
c) job description;
d) methodological recommendations.

PC-4

8. This document contains a list of positions, information on the number of staff
units, official salaries, allowances, and monthly salary fund:
a) balance sheet;
b) plan of financial and economic activities;
c) charter;
d) staffing table.

PC-4

9. is a mechanism for balancing supply and demand for various types of goods
and services:
a) service;
b)tourist demand;
c) market;
d) cost of production

PC-4

10. Innovations in the hospitality sector include ...
a) a whole range of elements and therefore process innovations are often
difficult to separate from product or service
innovations b) a tangible component that is not related to human resources
and the organizational structure of the enterprise
c) factors that affect the quality of food and services. which are of value to the
consumer, and the "technological" component based on information and
communication technologies
d) only the" technological " component based on information and
communication technologies

PC-4

11. Tourist market can be considered as:
a) a set of buyers and sellers of a tourist product;
b) an instrument for coordinating the interests of buyers and the state;
c) a set of material resources of the enterprise;
d) a set of non-material resources of the enterprise.

UC-5

12. Part of the total demand that is actually met when exchanging funds for travel
industry products:
a) realized demand;
b) unsatisfied demand;
c) demand;
d) supply.

UC-5

13. What three qualities of a sales manager are important for the client at
the initial stage of interaction?
a) specialized education, thorough knowledge of all the subtleties of the
product, attractive appearance
b) interest in the client's problems, competence, accuracy
c) strategic thinking, enthusiasm, courage.

UC-5

14. The main task of the sales manager's field of activity:
a) analytics UC-5



b) communication with the client.
c) sales.

15. Note the common features between an entrepreneur and a sales manager:
a) the sales manager sees his sales area in the same way as an entrepreneur
sees his company
b) the desire to achieve maximum profit using his opinions, knowledge and
skills, taking into account the future
c) the degree of risk acceptance.

UC-5

Open tasks
Task
number
Task

content Compet.

1. The superstructure of the tourism industry is... PC-1
2. A type of intellectual activity, the main task of which is to analyze, justify the

prospects for the development and use of scientific, technical, organizational
and economic innovations, taking into account the subject area and problems
of the client-thisis ...

PC-1

3. The introduction of modern digital technologies in various spheres of life and
production-this is ... PC-

4. 1 The relationship between the franchisor and the franchisee at the stage of
development and acquisition of the franchise package, as well as work under
the trademark, is carried out in the following sequence:
1 quality control of the services provided
2 development of the hotel project
3 further support and business development
4 compliance with a single style
5 advertising and promotion of the brand
6 training of franchisee specialists
7 settlements between the franchisor and the franchisee

PC-1

5. The final result of innovation activity, which was implemented in the form of
a new or improved product introduced in the market; new or improved
technological

PC-1

6. Is the statement: "The relevance of innovative technologies is justified by the
need for a strategic approach to updating the quality characteristics of
products and services"? PC-4

7. Is the statement true: "The main current trends in the development of
hospitality include the extension of the sphere of interests to products and
services previously provided by enterprises in other industries"? PC-4

8. Is the statement "keyless entry to a hotel room is an integral part of the trend
towards innovative technologies" correct? PC-4

9. A complete marketing package to create additional competitive advantages
for a given entrepreneur in the market is... PC-4

10. Is the statement: "Standardization is a trend in the development of the hotel
and restaurant business" true? PC-4



11. What is statistical accounting in tourism and what are its main tasks? UC-5
12. Can the category "personnel costs" be considered as a separate line in the

statement of income and expenses of a tourist enterprise? UC-5
13. Describe the regulatory framework for statistical accounting in the tourism

sector. UC-5
14. What is the difference between nominal values and real indicators in the

tourism economy? UC-5
15. What types of statistical observation exist in the tourism industry? UC-5
16. Give examples of qualitative features used in the analysis of tourist traffic. UC-5

7.3.2. Practical tasks in the discipline for independent preparation for the exam

Closed tasks

Task
number
Task

content Compet.

1. Modern trends in the development of the tourism industry is aimed at the
solution of the problem ...
a) reduce seasonal fluctuations in the demand for hotel services
b) to search for our own competitive advantages
in) trim level prices and competition
d) find and create new ways of development

PC-1

2. of the Possibilities offered by digitisation for the tourism industry, apply
for ...
a) the management of the hotel
b) surveillance of employees
in) tariff
d) the procedure for reservation

PC-1

3. Hotel chain is ...
a) group of companies (two or more) engaged in collective business and
under the direct control of the management chain
b) brands working and well-known in one locality or another
C) the type of business activities based on the agreement under which the
franchisor transmits to the franchisee the rights to use its trademark on a paid
basis
g) territory, offering a set of services that meet the needs of the tourist and
satisfy his demand for transportation, accommodation, food, entertainment,
etc.,

PC-1

4. Lump sum for the right to use the brand and the range of services
accompanying the purchase is ...
a) lump-sum payment
b) royalties
in) franchising fee
d) royalties

PC-1



5. To the advantages of network organizations in the hospitality industry in the
aspect of quality management is ...
a) a unified approach to quality
b) a single network standard hotel deals
in) the creation of value added for each component of the services
d) simplify the tracking of business development

PC-1

6. Intelligent (smart) control room is able to...
a) digital temperature control and lighting in the room
b) the application of acoustic technology to minimize the noise from the street
traffic transport
C) the possibility for the viewer to choose your favorite streaming television
services from the application directory
d) typical guest requests during their stay,

PC-4

7. , the main directions of innovative activity in the sphere of tourism and
hospitality include:
a) release of a new type of tourist product, restaurant product, hotel product
b) use of a new tourism potential that has not been used
by anyone before c) search and implementation of a new product sales market
d) transformation in the field of human resource management

PC-4

8. The components of the personalization trend include ...
a) micro-rooms
b) " experience not things"
c) voice control
d) sports and health recreation

PC-4

9. Widespread introduction of new communication tools and information
technologies ...
a) allows for deep and systematic economic diagnostics
b) helps to solve problems of hotel companies' workload
c) is focused on creating personal interest of all employees of the company in
excellent service
d) allows you to: form a unified system of training and retraining of personnel

PC-4

10. Innovations in the hospitality sector include ...
a) a whole range of elements and therefore process innovations are often
difficult to separate from product or service
innovations b) a tangible component that is not related to human resources
and the organizational structure of the enterprise
c) factors that are of value to the consumer, and " technological the
"technological" component based on information and communication
technologies
d) only the "technological" component based on information and
communication technologies

PC-4

11. Market "window" consists of segments
: a) in which the needs of customers are not met by the goods available on the
market
b) for which the product of this company is the most suitable
c) in which competition very weak

UC-5



12. The role of marketing in modern conditions is:
a) in comprehensive market research
b) in market analysis and satisfaction of needs through exchange
c) in studying the needs of potential customers

UC-5

13. What three qualities of a sales manager are important for the client at
the initial stage of interaction?
a) specialized education, thorough knowledge of all the subtleties of the
product, attractive appearance
b) interest in the client's problems, competence, accuracy
c) strategic thinking, enthusiasm, courage.

UC-5

14. The main task of the sales manager's field of activity:
a) analytics
b) communication with the client.
c) sales.

UC-5

15. Note the common features between an entrepreneur and a sales manager:
a) the sales manager sees his sales area in the same way as an entrepreneur
sees his company
b) the desire to achieve maximum profit using his opinions, knowledge and
skills, taking into account the future
c) the degree of risk acceptance.

UC-5

Open tasks
Task

Number
Task content Compet.

1. What is the procedure for registering tourist flows and by whom is it
implemented? PC-1

2. Write a sequence of actions when plotting time series graphs in tourist
accounting. PC-1

3. Are there any differences in the form of reporting between individual
entrepreneurs and legal entities in the tourism sector? PC-1

4. Who has the right to request statistical reporting from tourism organizations? PC-1
5. Explain the methodology for calculating the economic indicators of a tourist

cluster. PC-1
6. How does the simplified reporting form differ from the standard one in the

tourism industry? PC-1
7. What document confirms the authority of a representative of the executive

authority to receive statistical reports? PC-4
8. Expand the principle of constructing average values in tourism statistics. PC-4
9. Do Russian tour operators need to submit interim reports to the Federal State

Statistics Service? PC-4
10. Please indicate the difference between absolute and relative indicators in

tourism statistics. PC-4
11. Briefly describe the procedure for determining the price index in tourism. PC-4
12. Can the director of a travel agency personally submit annual reports to the tax

authority, or is it required to delegate this authority to a specialist? UC-5
13. What reporting forms are used in hotels and tour bureaus? UC-5
14. Why do you need a special form of reporting on the composition of the

foreign labor force in a travel company? UC-5
16. Where is the tourist institution's specialized reporting form registered and

approved? UC-5



17. What is statistical accounting in tourism and what are its main tasks? UC-5
18. Why is a travel company required to keep separate records of revenue from

different sources of financing? UC-5
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7.3.3. List of course paper topics

1. Conceptual justification of the strategy of tourism development in the territory of the
country (region).

2. Spatial differentiation of tourist demand and service supply.
3. Implementation of the national project "Development of domestic and inbound

tourism": achievements and prospects.
4. Modeling of consumer behavior of tourist products in the conditions of modern

economic instability.
5. The problem of regional heterogeneity of the tourist resource of Siberia and ways to

improve the efficiency of development of this resource.
6. Analysis of the quality of service and infrastructure of tourist destinations.
7. Trends of spatial redistribution of tourist flows and diversification of tourist resources

in the region (country).
8. Improving the marketing approach to promoting tourist destinations within clusters.
9. Innovative technologies for promoting tourism brands and services (digital platforms,

AR/VR technologies).
10. Ecological and economic aspects of the development of resort areas.
11. Strategies for positioning and branding tourist destinations on the world tourist map.
12. Mechanisms for managing the development of domestic tourism markets and

supporting small businesses in this area.
13. A study of the impact of the COVID-19 pandemic on changing consumer preferences

in Russian domestic and outbound tourism.
14. Sustainable tourism and preservation of unique landscapes and biodiversity.
15. Scenarios of modernization and expansion of the range of services offered in traditional

graying areas (ethnotourism).

7.4. Student's electronic portfolio

The student's electronic portfolio for the discipline contains:
http://portfolio.usue.ru
- course work

http://portfolio.usue.ru
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INTRODUCTION

Organizational literacy, along with technical and economic knowledge, is the
most important aspect of professional training of bachelors in hotel management.

A hotel product is the result of interaction between all employees of a hotel en-
terprise. Any activity involving the conscious interaction of two or more people can be
called organized activity. Participants in the activity have their own pre-defined tasks;
relations between participants are built in such a way that the final result is achieved
with a minimum of human effort and material resources. In reality, these relationships
manifest themselves as people's interest in organized work, when there are organiza-
tional prerequisites for highly effective joint work. After all, here a person has an obli-
gation to the collective to perform a certain type of work, which is part of social labor.

How is an organization defined?
1) this is the internal ordering of something.
2) a set of processes or actions that lead to the formation and improvement of relation-
ships between parts of the whole.

3) association of people who jointly implement a certain program or goal and act on the
basis of certain procedures and rules.

Note that the organization in its third interpretation, as an association of people,
an enterprise, an institution, is a special, but important case of its general understanding.
You should only keep in mind that an organization, such as a hotel business, may exist,
but there may be almost no organization (in the sense of order) in it.

To organize means to organize joint actions. The most important sign of order is
that the object's characteristics meet the requirements or criteria or standards.

1. PURPOSE AND OBJECTIVES OF THE COURSE PAPER
To create a hotel product, it is important to understand the organization of the ho-

tel business. The implementation of coursework on the basis of actually operating hotels
contributes to the acquisition of students ' sustainable knowledge, skills and formation
of processes for providing hotel activities based on regulations that meet modern stan-
dards and meet the needs of consumers.

The manager has two specific tasks: the first is to create a genuine whole that is
greater than the sum of the parts, a productive unity that releases more than is invested
in it. In other words, the manager creates a system, promotes the emergence of order out
of chaos, or, in any case, ensures the formation of a new order that is qualitatively supe-
rior to the previous one. A manager can be compared to an orchestra conductor. But the
conductor has a score written by the composer. It is only an interpreter. The manager is
both a composer and a conductor.

This task requires him to maximize the efficiency of using the forces that he has
(first of all, human resources) and neutralizing weaknesses.

The second task is to harmonize the requirements of the immediate and distant fu-
ture in each decision and action.

The purpose of the course work is to analyze the organization of services in the
hotel. The student chooses the object of research independently, guided by their experi-
ence, knowledge, and opportunities to obtain the necessary information. The object of
research can be a hotel, another collective accommodation facility, which will be asso-
ciated with further educational developments (term papers) in other disciplines, final
qualification work or business career of the author.
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The subject of the study is the conditions for ensuring the process of providing
hotel services.

Objectives of the course work:
- to study the development trends of the hotel industry in Russia and abroad;
- present the characteristics of the hotel, using various features of the classifica-

tion of accommodation facilities;
- provide a description of the hotel's services;
- identify non-compliance of the hotel with the classification requirements;
- identify the hotel's inconsistencies with the needs and expectations of guests;
- give recommendations on how to eliminate inconsistencies.

2. RECOMMENDATIONS FOR COMPLETING SECTIONS OF THE COURSE
PAPER
Topic of the course work: "Analysis of the organization of services in the hotel ..."
The course work consists of the following sections:
Introduction
1. Hotel industry development trends

1.1. Defining the main concepts of the course work
1.2. Classifications and regulatory framework
1.3. Features of the type of hotel enterprise

2. Hotel characteristics
2.1 Organizational and legal characteristics of the hotel
2.2 Analysis of the number of rooms
2.3 Additional hotel services

3. Compliance of the hotel with modern requirements
3.1 Hotel compliance with classification requirements
3.2 Meeting the needs and expectations of the hotel's guests
3.3 Recommendations for resolving nonconformities

Conclusion
List of sources used

Introduction
The relevance of the topic is briefly justified, the importance of the tasks set for

the development of the national economy of Russia, including the hospitality sector, in
modern market conditions is shown; the purpose and objectives of the coursework are
determined, research methods are revealed, and sources of information support for the
course work are indicated. When completing the course work, you can use: educational
literature, periodicals, information about the hotel under study, guest reviews.

Hotel industry development trends
This section is based on the analysis of literature and other sources. Trends in

changing needs of different groups of guests, domestic and foreign experience in orga-
nizing the hotel business should be reflected. Links to sources are required.

Hotel characteristics
To perform this section, we use information about the hotel enterprise selected by

the author of the course work as the object of research.
Organizational and legal characteristics of the hotel
The hotel description should reflect the following points:
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- location: locality, distance of the hotel from the international airport, business
center of the city, sea, beach, resortarea, as well as other objects of interest to guests;

- category ("stardom").
- the history of the hotel's creation and development: the time of its formation, the

main milestones of development (growth, consolidation, unbundling, separation into an
independent object, change in the organizational and legal form, etc.);

- form of organization of activity (independent, network);
- regulatory documents (laws, regulations, etc. regulatory acts) that guide the ho-

tel in its activities;
- type of buildings (premises) used.
- types of providing guests with food;
- specialization of the hotel (target market of guests). It is important to know the

purpose of staying groups of guests in order to meet all expectations. Examples of target
guest groups are provided in Appendix 2.

Functional areas in the hotel building
This section provides a brief description of the functional areas of the hotel under

study (Table 1).
Table 1-Characteristics of functional areas of the hotel

Functional areas :
Entrance and lobby (lobby)
Residential area – number of rooms (guest
rooms)

Only the total number of rooms and the
capacity of the room stock

are indicated Catering
facilities Retail and consumer services
Premises for sports, outdoor activities
Premises for leisure and entertainment
Business services
premises Office and household premises
Technical premises
Adjacent territory

Number of rooms
The hotel consists of rooms that are grouped into classes or categories according

to the available material and technical base and services provided. This section de-
scribes the number of rooms in the hotel under study (Table 2). You can specify the
room categories accepted in this hotel.

Table 2 - Characteristics of the room stock
Room characteristics

Room
categories

Number
Area, sq. m..
Number of rooms
Number of beds
Type of bed (s)

Note: the room categories are designated according to the hotel's standards.
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Further, using the example of one of the categories, it is necessary to make a de-
scription of the room equipment (furniture and accessories) (Table 3)
Table 3-Hotel room facilities
Type of room in the

room
Equipment

(furniture, equipment, accessories)
Number

of Rooms
Bathroom
Entrance Hall

Additional hotel services
When assigning a certain category to a hotel, along with other requirements, the

nomenclature and quality of services provided are taken into account.
In this section, it is necessary to make a list of additional services provided in the

hotel under study. Select paid services and services provided to guests at no extra
charge (Table 4).

Table 4-Additional hotel services
Services provided
at no extra charge

Services provided
at no extra charge

It is also necessary to specify the premises in the hotel building and in the adja-
cent territory for the provision of services (Table 5). Examples of services and facilities
for their provision are given in Appendix 3.

Table 5 - Premises for providing additional services
Service type Premises

Compliance of the hotel with modern requirements
Hotel compliance with classification requirements
The level of comfort is the most important and decisive factor influencing the

definition of the hotel class. One of the most important elements of attracting and retain-
ing hotel customers is to guarantee that the services provided by the hotel will be pro-
vided in accordance with certain standards and conditions of service that initially meet
the expectations of the guest.

When performing this section, we compare the actual characteristics of the hotel
under study (paragraphs 2-4 of the course work) and the requirements for the corre-
sponding category of hotels and other accommodation facilities (Regulation on the
Classification of Hotels, approved by Decree of the Government of the Russian Feder-
ation No. 158 on 16.02.2019).
Table 6-Non-compliance of the hotel with the classification requirements and sugges-
tions for their elimination

Requirements Nonconformity
requirements
(specify

specifically)

Troubleshooting suggestions
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1. Building and surrounding
area
2. Number of rooms
3
Public sanitary facilities
4. Public spaces
5 Catering services
6. Other services

Meeting the needs and expectations of the hotel's guests
Assessment of compliance of the hotel's room stock, public spaces, basic and ad-

ditional services with the expectations of target groups of guests is carried out on the ba-
sis of guest reviews (Guest book, reviews on the hotel's website, website<url>). Book-
ing.com.com etc.). The results of the section are presented in table 7.
Table 7-Non-compliance of the hotel with the needs and expectations of guests and sug-
gestions for their elimination

Aspects Nonconformity
aspects
(guest

complaints)

Troubleshooting
suggestions

1.Convenience of organizing
check-in and check
-out 2.Comfort of staying
in rooms
3.Ensuring a minimum level of
extraneous noise
4.Providing leisure activities that
are in demand by the target group
of guests
5 Providing a set of services
for the target group of guests
(Business services, services for
children, etc.)
6. Power supply
Other

Conclusion
In conclusion, the main results of the development are summarized and possible

ways to further improve the level of organization in the hotel are outlined.

3. COMPLETION OF THE COURSE WORK
The course work is presented in the form of a booklet, the text of which is typed

on a computer. Registration requirements:
- total volume-20-25 pages.
- title page (Appendix 1);
- compliance with the standard (Regulation on the requirements for the prepara-

tion of practice reports, term papers and final qualification papers. - Yekaterinburg:
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USUE, Quality Management System. 7.5-14-2016) http://elearn-
ing.usue.ru/info_files/files/polojenie_oformlenie.pdf.

4. PROTECTION OF THE COURSE WORK
Completed course work is posted on the portal.
The course work is evaluated according to the following parameters: content,

quality of presentation and design, spelling.

LIST OF RECOMMENDED SOURCES
1. Ob osnovakh turistskoi deyatel'nosti v Rossiiskoi Federatsii [On the basics of tourist

activity in the Russian Federation]: Zakon Rossiiskoi Federatsii ot 24 novem-
ber1996 g. N 132-FZ.

2. Federal Law No. 149-FZ of 04.06.2018 " On Amendments to the Federal Law "On
the Basics of Tourist Activity in the Russian Federation".

3. GOST R 51185-2014 Tourist services. Placement tools. General requirements.
4. On approval of the Rules for providing hotel Services in the Russian Federation. De-

cree of the Government of the Russian Federation No. 1085 of October 9, 2015.
5. GOST R 54606-2011. Services of small accommodation facilities. General require-

ments.
6. Regulation on the classification of hotels. Approved by Decree of the Government of

the Russian Federation No. 158 of February 16, 2019
7.Bystrov, S. A. Organization of hotel business [Text]: Textbook. - 1. - Moscow: FO-

RUM Publishing House, 2019. - 432 p. http://znanium.com/go.php?id=1034526
8. Mozhaeva, N. G. Industry of hospitality. Praktikum [Electronic resource]: textbook

for university students studying in the areas of training 43.03.03 "Hotel business",
43.03.01 "Service", 43.03.02 " Tourism "(qualification (degree) "bachelor") / N. G.
Mozhaeva, M. V. Kamshechko. - Moscow: FORUM: INFRA-M, 2019. - 120 p.
http://znanium.com/go.php?id=1006202

9. Semerkova, L. N. Technology and organization of hotel services [Text] : Textbook. -
1. - Moscow: OOO "Scientific Publishing center INFRA-M", 2019. - 320 p.
http://znanium.com/go.php?id=1023718

10. Timokhina T. L. Organization of hotel business [Electronic resource]: textbook for
applied bachelor's degree: for university students studying in economic areas / T. L.
Timokhina. Moscow: Yurayt Publ., 2019, 331 p. (in Russian) https://www.biblio-
online.ru/bcode/432903

11. Ushakov, Bystrov, S. A. Organization of hotel business [Electronic resource]: text-
book for university students studying in the direction of training 43.03.03 "Hotel
business" / S. A. Bystrov. - Moscow: FORUM: INFRA-M, 2018, 432 p. (in
Russian) http://znanium.com/go.php?id=944360

12. Sorokina A.V. Organization of service in hotels and tourist complexes: a textbook
for students of educational institutions of secondary professional education studying
in the specialty "Hotel service" / A.V. Sorokina. - Moscow : Alfa-M: Infra-M, 2017.
- 303 p. (7 copies)

13. Sukhov R. I. Gostinichnoe khozyaistvo mezhdunarodnykh turistskikh дестинаций-
destinatsiy [Hotel management of international tourist destinations]: textbook for
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Electronic resources
1. http://prohotelia.com.ua/ - Hotel Business Online
2. http://www.ih-ra.com://www.ih-ra.com/ - World Association of Hotels and

Restaurants
3. http://www.rata.ru/ - Russian Union of Travel Industry
4. http://www.rha.ru/ - Russian Hotel Association.
5. http://www.new.frio.ru/ - Federation of Restaurateurs and Hoteliers
6. http://prohotel.ru -Portal about the hotel business
7. www.frontdesk.rufrontdesk.ru – Community of hotel business professionals
8. https://welcomezone.ru/personal/profile/mymodule/ Hotel Management (login er-

gunova-olga@yandex.ru, Hotel2019 password)

Magazines
1. Hotel business
2. Hotels and restaurants
3. Hospitality Industry
4. Hotel
5. Modern hotel

http://prohotelia.com.ua/
http://prohotel.ru/
http://www.frontdesk.ru/
http://e.mail.ru/compose/?mailto=mailto%3Aergunova-olga@yandex.ru
https://welcomezone.ru/personal/profile/mymodule/
http://e.mail.ru/compose/?mailto=mailto%3Aergunova-olga@yandex.ru

